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5. \EF RN FIE o PR FATAR S AT i g gz 37
(A) a3 R (internet interview)
(B) #> @ 3* (face to face household interview)
(C) =23+ K (central local test)
(D) 8% B* 52+ B (mailing survey)
6. T 7|vR—- 38 2 & 7 p 2z (self-determination)sp jE 9
(A) p #3 &(self- regulation)
(B) p # 7 3m(self-realization)



(C) B 2 »ziv (self-efficacy)
(D) w32 s (psychologically empowered)
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(B) p % )E&-é 14 (perceived severity)

(C) p K41 £ (perceived benefits)

(D) #=# %% (cuestoaction)
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(B) ki j #FRAKEAL ARG ALFH NP
(C) 3P~ ¢ mliBLBEA
(D) KAP z_ B en®) % B 128 ~ % #icd_ K>A—>P
10. T AU G B OATAL R BRACS ol i :a—%sz_r
(A) ﬁxwa E—xﬂﬁwﬂ 1 E AL T A B RN
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(C) $& 4t B JRI%
(D) 4o % ik B 7 SALL 6 6
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(A) *oip B R F
(B) i F ki
(C) #& & PRi%
(D) & = A% B 17
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(A) 1234
(B) 3124
(C) 4123
(D) 2134
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(Addh 2 REGE R 1 R AL 6 L 45
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(D)# ¥ 45 TRopk s TLE 37 51
16. B >t B G Y cAk € (74132, (Social marketing) £ - HLF ¥ 74
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(A) # it B4 (empowerment) £ 4 £ i i d (5 AR 0 T LB A 2
Foak T 4 & ey 4
(B) A-% it # (community capacity)dp — B AL T chk & 8 T o st LY
PR~ F R4 foigil R AEgn 4 M
(C) 4+ ¢ F ~(social capital)g At % & f B enb 2 > ¢ £ 12 ~ 3 A fri
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19. 107 B ATAL T 2 (community organizing) dE L 0 P R 7
(A) 4% ¥ 1 (community building) sz 4 + & 4p I
(B) % Bl fob Fyhe T AGALT AL W 0 RE 0 £ KBRS %
C) 2P ik g iad > AR A ETHREr  BEFRY 5 FHEAADS 2 X
FERIN ALY 1)
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20, AR 6 LS R e R
L —x%ug » T 7 e X 2 A _r‘%‘,;;'_ R
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(A) Open education
(B) Organization
(C) Opportunity
(D) Operation
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24, ZAATHRAFMPIpBF R E X P FAT LIV S BEHE O 50
# A ETDELF Li% EERE O T o BRI RER
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(A) A% AT (communlty analysis)
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(D) &} -£ =% (dissemination-reassessment)
25. WA RHFiciZ2 Y > P ic BRop 2 AP E e N gt o RN
a4 ‘;:mfv“fiiﬁ TRE P FEITE AP B R GR T B KA - 3E 7
(A) £1: & #1473k 5 (create supportive environment)
(B) % i*A4£ % {7 # (strengthen community action)
(C) # B i * F37(develop personal skills)
(D) £z B a2 & g i (build healthy public policy)
26. TR EER 7 5 2 4 B3 (ecological models of health behavior)
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His hd %%‘547' (AeFpF B A7 ) vt BH R Y F VR RR G > 7
* T 7 gx.%z ﬁ"’ fg’)
(A) ¢ % ;‘% % (social exposure theory)
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(C) K 3a{= 2 3% (problem behavior theory)
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(A) AE R ET R ERE a4
(B) @A pREFTrgp LB i
(C) ;{FT? MR TR B e 4
(D) FALET I LDRB
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(C) &7 % R3=i
(D) i ¥ 1%
34. 324+ 7 #5 3 3% (Theory of Reasoned Action) 3 > FgiRl- 38 "7 5 | 4.7
FARE iq-)« BE &g F]S A7
(A) = 5 & # (behavioral intention)
(B) =% i & (attitudes toward behavior)
(C) 7 = % %% (evaluations of behavioral outcomes)
(D) = % % B (behavior standards)
35. B rf’rarIv’a‘q]‘b.F;;J R T A IESRET V- B ?
(At B 17 & 450
(B)= 1+ fﬂ‘hi“’ ) e R ]
(C)iz2 a4 H-
(DAt € 322
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(A) # ¥E ﬂ% (predisposing factor)
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(D) # & %1% (moderating factor)
37. k% w2 % k#j* PRECEDE- PROCEED model R34 F & # fF gkt E o
FEFRIWRS A ONEAP AL AR B B R R AT
7| @ H ,ﬁ Ve
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(A) = g F]% (predisposing factor)
(B) 35z %1% (reinforcing factor)
(C) i s )% (enabling factor)
(D) # & %)% (moderating factor)
39. T BN e E e D
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LRI | » {TIHEE —

(A) w7 A#:Y (Health Belief Model )
(B) mm#% =8 H;8 (Theoretical mode of action)
(C) B4x EE’_;.% #-7% (transtheoretical model)
(D) #+HiF5 /:.Fm (Theory of planned behavior)
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(B)igd pLw A hi 5 B Y 13707 5 N
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D)FE-BFIAFEET - BEFIANTEAL GG N
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ﬁ%“?"%F‘ﬁ#fﬁéﬁ’%ﬁwﬁ%uiﬁ?’%$§iﬁ
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(A) F% K 1+ (medicalization of society)
(B) ¥ & i* (commodification of medicine)
©) & T SR ¢ 2= f(social construction of disease)
(D)5 T sk ¢ 3774 (social control of disease)
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(C) it 7 1A
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